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About Samhita

Samhita is a CSR consulting firm that collaborates with            
companies to develop impactful corporate social responsibility 
(CSR) initiatives. We shape strategies, design programmes, 
facilitate implementation, and assess the impact of sector       
projects. Since its establishment, Samhita has created impact in 
multiple causes including healthcare, water and sanitation, 
education, energy access, community empowerment,                
vocational skills training, rural livelihoods and financial literacy.



Logos



Primary Logo

White Grayscale



In order for our logo to retain its visual impact, please maintain a clear area around the logo, 
void of all imagery and graphics. This area is defined by the height of the “a” within our logo.

When our logo is used in conjunction with other logos, there should be at least enough space 
between them to allow for the width of two a’s from the Samhita logo.

LOGO2

Combining Logos

Safe Area



Logo Misuse
In order to maintain a strong, consistent, and successful brand, we ask that our logo be kept in the original state in 
which it was designed. Please do not add to or change anything about the logo.
These usage guidelines apply to all versions of the logo.
Old versions of the logo have been retired, and therefore should no longer be used in any application.

Don’t add shadows, strokes
or other e�ects

Don’t rotate or flip

Don’t add glow or white borders

Don’t alter proportions of the
wordmark and icon

Don’t alter the letter
 or spacing in any way

Don’t change any color Don’t change aspect ratio
stretch, or squeeze

Don’t change the distance between
the icon/ the wordmark / the tagline 

Don’t use old versions of
the logo or colors



Colours



Primary

Secondary

#00507B #FF6666

#F47B20 #6ACDE8#FCB415

#444444#F4F2ED

CMYK:99,71,29,12
RGB:0,80,123
PANTONE: 301 C

CMYK:0,78,57,0
RGB:255,102,102
PANTONE: 178 C

CMYK: 0, 64, 100, 0
RGB: 244, 123 ,32
PANTONE: 165 C

CMYK: 0 , 32, 100, 0
RGB: 251,180, 22
PANTONE: 7408 C

#D1D1D1
RGB: 244, 232, 237
CMYK: 17, 13, 13, 0

CMYK: 52, 0, 7, 0
RGB: 106, 2015, 232
PANTONE: 305 C

RGB: 244, 242, 237
CMYK: 3, 2, 5, 0

RGB: 68, 68, 68
CMYK: 67, 60, 59, 44



Our color palettes are the foundation
for beautiful designs that look great with our photos. While the usage of the colors
is somewhat flexible, there are some general rules to follow:

Primary

Use of Colors

Using the Palette

Use of one strong color complemented 
with another primary/ secondary color

   



Typography



Segoe UI Bold
Segoe UI Reg

Gilroy Reg
Gilroy Med

Lorem ipsum dolor sit amet, consectetuer adipiscing elit, sed diam nonummy 
nibh euis.Lorem ipsum dolor sit amet, consectetuer adipiscing elit, sed diam 
nonummy nibh euis.Lorem ipsum dolor sit amet, consectetuer adipiscing elit, 
sed diam nonummy nibh euis.Lorem ipsum dolor sit amet, consectetuer adip-
iscing elit, sed diam nonummy nibh euis

For Headlines

For Subheads

Body Headings

Bodycopy

Primary Fonts

Secondary Fonts



Logo Usage



On Various Backgrounds



Icons



Use minimal linear icons, inside of a circle which is light gray ( secondary colors). The circle is to be placed on a color block

Linear Icons



Usage of Samhita Icon

1. If there isnt enough
space for the Full logo

2. If there isnt enough
Samhita Branding

INTRODUCTION

Section 135 of the Companies Act, 2013 has formalised 
companies as a critical stakeholder in the nation’s 
development by mandating compliance on certain 
provisions around spending and reporting on Corporate 
Social Responsibility (CSR) activities.  

With the potential to unlock funding of USD 2.5-3 billion 
(INR 167-201 billion) from around 16,000 1 eligible 
companies, the law has presented a historic opportunity 
for companies to engineer widespread change in the 
socio-economic landscape of India. The intent of the 
law  goes  beyond  facilitating   support  for  the  
development sector as a “Frequently Asked Questions” 
document  issued  by the  Ministry  of  Corporate   
states,“The objective of this provision is indeed to involve 
companies in discharging their social responsibility with 
their innovative ideas and management skills and with 
greater   and  better  outcomes.” 2

The  CSR  ecosystem  is  now  at  an   point.  Two  
years  since  the  Act came  into   has  the  intent  of  
Section 135 or the “CSR law” been realised? 

In  order  to understand  the   of  the  law  on  
stakeholders, and to garner insights for channelising this 
opportunity  in the  most   way,  The  Rockefeller  
Foundation engaged Samhita Social Ventures to 
conduct a study of the CSR sector, capturing challenges 
and opportunities from the perspective of various 
stakeholders. 

For the study, Samhita conducted in-depth interviews 
with 35 companies, 13 social organisations (NGOs and 
social enterprises), and 10 enablers (large grant-making 
organisations and sector intermediaries) and conducted 
a survey with companies and NGOs, wherein it received 
responses from 56 companies and 144 NGOs.

Transforming India: The CSR Opportunity

EXECUTIVE 
SUMMARY

8



Usage of Samhita Arrows

1. 

2. 

3. 

For Headlines
and Such

As Bullet points

Use as pattern

For more information
(Add and increase the stroke width
in smaller arrows)



Sample Usage in Reports



CSR IN CLEAN ENERGY
What are India’s top companies up to?

ENERGISING
DEVELOPMENT



TRANSFORMING 
INDIA

The CSR Opportunity



ENHANCING
CAPABILITIES,
EMPOWERING

LIVES.
CSR in Skills and Livelihood:

What are India’s top companies up to?
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